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WELWYN HATFIELD BOROUGH COUNCIL
ENVIRONMENT OVERVIEW AND SCRUTINY COMMITTEE – 11 JUNE 2018
REPORT OF THE CORPORATE DIRECTOR (PUBLIC PROTECTION, PLANNING 
AND GOVERNANCE)

EAT OUT EAT WELL HEALTHY EATING AWARD

1 Executive Summary

1.1 Good health is of key importance to a flourishing economic society.  This report 
sets out information regarding Eat Out Eat Well, a healthy eating award that 
Public Health & Protection are introducing with compliant food businesses to 
promote healthier food choices.

1.2 The All Party Parliamentary Group on Health recommends a shift from treatment 
to prevention to address obesity.  This intervention aims to support residents in 
making informed choices about their health and the overall aim is to contribute to 
the reduction of overweight adults and children in Welwyn Hatfield.

1.3 This report is to update members as to progress with the delivery of this award in 
Welwyn Hatfield.

2 Recommendation(s)

2.1 For the committee to note the content and consider the frequency of future 
updates to members.

3 Explanation

3.1 Public Health England Health Profiles 2015 have identified that in 2012 52.7% of 
adults and 28.6% of children in Year 6 (as measured as part of the national 
measurement programme) were overweight in Welwyn Hatfield. The most recent 
health profiles for the borough (2017) identify that reducing obesity, particularly in 
adults, should be one of our health and wellbeing priorities.  

3.2 Obesity has now become a national epidemic.  There is no simple or isolated 
resolution to this as the causes are a complex combination of social and 
economic factors including significant changes in food culture.  

3.3 The introduction of Eat Out Eat Well aims to help residents identify healthier food 
choices when eating out in Welwyn Hatfield, while respecting consumer choice, 
economic realities and ultimately the need to eat.

3.4 Consumer awareness of our national obesity crisis continues to grow with 
targeted campaigns by celebrity chefs to highlight some of the contributory 
factors, and more television programmes focussing on obesity.
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3.5 NHS England’s Chief Executive, Simon Stevens has referred to obesity as ‘the 
new smoking’, and has identified the need to act in prevention through food 
education and increased physical activity.

3.6 Eat Out Eat Well serves to provide education to food business operators and 
encourage healthier food, cooking methods and plate size to the consumer.

3.7 Eat Out eat Well documentation has been branded with Welwyn Hatfield logos 
and contact information.  This includes consumer leaflets, caterer award 
information, door stickers and certificates.

3.8 Five officers within Environmental health have successfully completed an 
accredited level 3 qualification in Nutrition for Health providing them with the 
most up to date knowledge on food, nutrition and health.  The course provided 
information on macro and micro nutrients, malnutrition, factors affecting food 
intake and choice, and how to promote healthier eating.

3.9 The level 3 qualification will enable those trained to deliver a level 2 qualification 
to help businesses fulfil the ‘gold’ award.  This training will generate income at 
the same low cost rate as our existing food hygiene qualifications.

3.10 All of the Environmental Health team whom have contact with food businesses 
have received Eat Out Eat Well training from Surrey County Council who 
developed the award.  This training included an overview of the award and gave 
all officers the opportunity to complete an assessment based on a complex 
menu.

3.11 Environmental Health have met with colleagues at Herts County Public Health 
and Trading Standards teams to discuss how the award could be delivered 
throughout the County.  The delivery of the scheme in Welwyn Hatfield is being 
used as a pilot to inform a potential County implementation.

3.12 Environmental Health identified 10 businesses within the borough to target for 
the award in the first phase of delivery.  These businesses include Campus 
West, Mill Green Museum, leisure facilities and an Indian restaurant.

3.13 Template letters have been developed to make initial contact with businesses.  
These letters are then followed up with an email or telephone call to book an 
appointment for further discussion and an assessment.

3.14 Information as to our progress is being shared with County on a monthly basis 
and they have provided useful information to assist us in evaluating the impact of 
the award locally.

3.15 A basic presentation has been purchased to aid in the delivery of a level 2 
nutrition course and further course materials are now being developed.

4 Legal Implication(s)

4.1 This project is in addition to the statutory inspection regime of food businesses 
carried out by the Environmental Health team. Eat Out Eat Well is a voluntary 
scheme but only those which are “broadly compliant” with food safety and 
hygiene requirements can apply.

4.2 This project supports the government’s Childhood Obesity Plan for action 
published in August 2016.  http://tinyurl.com/h4pawkv

http://tinyurl.com/h4pawkv
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5 Financial Implication(s)

5.1 None directly arising from this report; there is a budget allocated to the delivery of 
this project within the Hertfordshire Public Health Partnership Fund or “district 
offer”.

5.2 Whilst it is difficult to measure the cost saving to society achieved by this 
intervention, most public health interventions are highly cost effective. There are 
however a myriad of different factors that influence a person’s health within their 
lifetime and the impact of this intervention may also take many years to come to 
fruition.

5.3 There are no negative costs associated for business participation in the award, 
some cost savings may be made by using alternative healthier food products.

6 Risk Management Implications

6.1 The main risks related to this proposal are:

6.2 The Council is at risk from criticism from central government if it does not design 
food environments within public sector buildings, services and spaces that makes 
the easy choices also the healthy ones, as specified in the Childhood Obesity 
Plan.

6.3 The public are at risk if the council does not take any action to intervene in 
reducing obesity in the resident population.

6.4 Our work with local business, especially small and medium sized enterprises 
helps the local economy and business growth, thereby mitigating associated 
risks.

6.5 The work of the public health and protection service is considerably broad with 
the underlying theme of protecting the public. Therefore it is inevitable that in 
order to make best use of resources some work will be prioritised over other 
work. Sometimes the priorities afforded to work by officers using their 
professional judgement may not match the perceived priorities allocated by 
members of the public, and this mismatch can result in complaints to local 
councillors, MPs and the Ombudsman. 

7 Security & Terrorism Implication(s)

7.1 Food security is a recognised risk1 and environmental health work and the 
council’s role as a category 1 responder under the Civil Contingencies Act can 
assist with the mitigation of this risk.

8 Procurement Implication(s)

8.1 There are no procurement implications directly associated with the delivery of 
this award.  The Council should reference the Government Buying Standards for 
Food and Catering Services (GBSF) in catering procurement to ensure food is 
produced to high levels of sustainability and nutritional standards.

1 See for example http://www.food.gov.uk/sites/default/files/pas96-2014-food-drink-protection-guide.pdf 
accessed 10/03/2016

http://www.food.gov.uk/sites/default/files/pas96-2014-food-drink-protection-guide.pdf
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9 Climate Change Implication(s)

9.1 None directly arising from this report, although there are links between climate 
change, food hygiene and availability.  

10 Link to Corporate Priorities

10.1 The subject of this report is linked to the Council’s Corporate Priorities “maintain 
a safe and healthy community”, “protect and enhance the environment”, “help 
build a strong local economy”, “engage with our communities and provide value 
for money”.

11 Equality and Diversity

11.1 An Equality Impact Assessment (EIA) has been carried out in connection with the 
delivery of this award.
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